1@' Al BA

Athens Laboratory of Business Administration

I%

Worldwide North America Europe
Z z = Z
£ £ = £
1 JJMR 86.7 | 349 | 2.52 | 97.7 |JMR 932 | 208 | 2.09 | 99.5 2 |IM 87.1 | 103 | 2.74 | 96.1
2 |IM 82.6 | 350 | 3.45 | 929 |ICR 833 | 197 | 3.16 | 96.4 3 |IMR 73.9 89 3.06 | 955
3 JJCR 759 | 321 | 341 | 963 |IM 80.5 | 199 | 393 | 91.0 1 JJICR 67.5 84 3.64 | 988
4 IMKS 659 | 294 | 432 | 95.6 |MKS 76.2 | 186 | 3.71 | 98.9 4 JIJRM 47.4 77 7.70 | 71.4
5 IMS 42.6 | 208 | 5.77 | 91.3 |MS 538 | 145 | 533 | 93.8 8 |MKS 46.8 65 545 | 90.8
6 |[IJRM 353 | 223 | 9.24 | 54.7 |JCP 353 | 128 | 9.38 | 47.7 21 |HBR 40.1 71 8.79 | 62.0
7 [HBR 335 | 211 | 9.19 | 559 |HBR 31.1 | 115 | 9.57 | 50.4 7 |JAMS 36.6 62 8.24 | 71.0
8 |JR 323 | 244 | 11.14| 422 |JR 309 | 143 | 11.89| 32.2 5 PR 35.7 67 949 | 61.2
9 IJAMS 275 | 179 | 9.56 | 57.5 [IJRM 29.1 114 |10.23 | 42.1 15 JJBR 33.2 61 9.23 | 60.7
10 |JCP 26.6 | 179 | 9.96 | 44.7 ML 27.0 | 135 | 12.56 | 23.7 23 |EIM 31.5 64 |10.38 | 40.6
11 IML 238 | 201 |12.17| 29.9 |JPSP 21.7 68 7.53 | 83.8 MS 25.9 42 7.67 | 78.6
12 |JBR 233 | 176 | 11.16 | 41.5 JJAMS 20.9 86 | 10.74 | 47.7 6 |JAR 22.5 48 | 1090 | 45.8
13 |JAR 19.4 | 156 | 11.74| 30.8 |JA 16.9 87 | 12.83| 13.8 10 |JA 19.3 38 [10.05| 50.0
14 |EIM 184 | 134 |10.81 | 35.1 |JJAR 16.2 78 | 12.24 | 20.5 11 JIMM 18.3 43 | 11.81 | 25.6
15 |JA 17.9 | 148 | 12.00 | 27.0 JJBR 15.7 82 | 1291 23.2 9 JACR 18.0 40 | 11.30| 325
16 |JPSP 15.7 89 7.89 | 80.9 [SMR 12.1 67 |[13.37| 269 13 ML 17.9 38 [10.82 | 47.4
17 |JACR 13.8 | 109 | 11.56 | 29.4 |JB 11.6 51 [11.43| 353 14 |SMJ 17.2 36 | 10.67 | 52.8
18 ISMR 13.1 | 119 |12.79 | 33.6 |JACR 11.2 53 [ 12.08 | 24.5 17 (MM 16.9 42 11229 26.2
19 |JPIM 12.2 | 113 |12.95]| 28.3 JOBHDP| 11.2 40 9.20 | 77.5 SMR 16.9 39 [ 11.67 | 43.6
201JB 10.9 84 | 11.37| 39.3 |JPPM 11.1 63 | 13.59 | 23.8 12 {JIBS 154 32 [10.59 | 469
21 [IMM 10.7 94 [ 12.51| 22.3 |JPIM 10.4 56 | 13.14 | 25.0 25 |CMR 15.0 38 [ 12.50 | 289
22 [CMR 10.6 99 |13.03| 20.2 |DS 9.3 42 | 11.64 | 38.1 20 |JPIM 14.6 38 [ 12.68 | 31.6
23 |SMJ 10.3 75 110.81 | 58.7 |[CMR 8.7 49 |13.47| 102 24 |JCP 12.4 29 [11.79 | 31.0
24 [JIBS 10.1 82 |11.85| 37.8 |[EIM 8.4 42 | 1257 | 16.7 27 |PM 10.9 31 13.39| 323
25 |PM 9.1 99 |[14.18 | 23.2 |PM 7.9 52 [ 14.58 | 19.2 16 |JB 10.2 21 1048 | 524
26 |DS 8.9 71 11.70 | 38.0 |SMJ 7.7 33 [ 11.12 | 63.6 JIM 8.2 22 [ 1291 273
27 JPPM 8.8 86 | 13.37| 26.7 |JEP 7.6 27 9.11 | 74.1 DS 7.9 15 9.60 | 46.7
28 JOBHDP| 8.3 56 |10.00| 67.9 |JIBS 7.0 35 [ 12.54| 343 22 JJA 7.8 19 |12.16 | 26.3
29 IJMM 7.4 63 | 12.22| 30.2 |JPSSM | 4.8 26 |13.15] 19.2 18 |IMRS 7.7 22 (1341 31.8
30 JIM 6.1 56 | 1291 | 28.6 |JIMM 4.5 29 [1448| 69 19 |BH 7.6 21 [13.24| 238
31 )JEP 5.8 38 9.58 | 68.4 |ISR 43 24 | 13421 292 JCM 6.7 16 |[11.94 | 31.3
32 |JPSSM | 4.4 47 |13.98 | 149 |JIM 3.8 19 |12.47| 31.6 26 |JPSP 6.7 13 9.85 | 61.5
33 |BH 44 46 | 13.85| 17.4 |BH 2.5 18 [15.06 | 5.6 34 |IMFM 6.6 16 |12.13 | 31.3
34 |JSR 4.4 39 [ 12.62| 33.3 MM 2.5 9 9.33 | 66.7 JISM 5.4 16 | 13.69 | 25.0
35 |JMRS 39 40 | 13.70 | 27.5 |IMRS 2.2 13 1392 154 JS 4.8 18 | 1522 5.6
36 | JICM 3.8 37 11332 189 |[ICM 2.1 13 | 14.08 | 7.7 29 |JPSSM 4.4 16 |15.00 | 12.5
37|)JS 3.8 47 | 1498 | 85 |IS 2.1 15 [15.07| 6.7 32 |JPPM 4.2 11 12.82| 27.3
38 |[IJA 3.5 34 [ 13.26| 17.6 |JMFM 1.6 7 1143 | 28.6 OBHDP | 4.0 10 | 12.40 | 50.0
39 JJMFM 32 27 | 12.15| 33.3 |IMM 1.5 11 [ 1536 9.1 JSR 3.6 8 11.25| 50.0
40 JIMR 2.6 23 [ 12.57 | 304 |IJA 1.2 8 14.50 0 IMR 35 12 | 1475 | 16.7

Table 1 Worldwide, North American and European Journal Rankings

* Hult et. al. (1997) Doctoral Institution Ranking

Theoharakis V. and A. Hirst, “Perceptual Differences of Marketing Journals: A Worldwide Perspective”,
Marketing Letters, 13 (4), 2002.
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1 |[JMR 86.2 29 3.17 93.1 |IM 87.6 22 2.68 95.5
2 |IM 77.0 26 3.23 923 |JMR 87.2 23 3.57 95.7
3 |MkS 68.5 24 3.88 958 |JICR 65.0 18 4.39 88.9
4 |JJCR 62.7 22 391 90.9 |MkS 58.0 19 6.95 78.9
5 IMS 43.7 16 4.63 100.0 |IJRM 49.1 16 6.88 81.3
6 |HBR 32.8 14 6.93 78.6 |JBR 43.0 17 9.35 58.8
7 |JAMS 31.0 16 9.38 50.0 JJAMS 40.9 15 8.47 66.7
8 |JIR 29.0 18 11.33 389 |JAR 38.7 18 11.11 38.9
9 |EIM 28.0 14 9.00 643 |EIM 35.4 14 9.36 35.7
10 {JCP 25.8 16 11.31 438 |IR 34.4 16 11.13 56.3
11 |JBR 25.5 16 1144 | 438 |IMM 259 13 11.85 30.8
12 [IJRM 242 16 11.94 | 37.5 |HBR 24.6 11 10.73 | 455
13 [ML 232 16 12.31 313 JA 239 11 11.00 | 45.5
14 JACR 18.7 9 8.56 55.6 ML 23.7 12 1192 | 41.7
15 |JAR 16.5 12 12.75 25.0 |JPIM 17.0 10 13.20 | 40.0

Table 2 Journal Rankings for Asia and Australia/New Zealand

Worldwide (v=37/7) |North America (v=177) Europe (v=90)
Journal|Readership| |Journal|Readership| |Journal]Readership
1|JM 71.06% |1 |[IMR 80.23% |1 |[IM 78.89%
2 [JMR 70.10 2 |[IM 68.36 2 [JMR 52.22
3 |JCR 49.84 3 [JICR 57.06 3 |JCR 38.89
4 |MkS 28.30 4 IMkS 33.33 4 |[HBR 27.78
5 |[HBR 25.40 5 [HBR 23.73 5 [EJM 25.56
6 [JAMS 14.47 6 [JCP 19.21 6 [IJRM 20.00
7 [MS 13.83 7 [MS 18.64 MkS 20.00
8 [JCP 12.22 8 [JAMS 10.73 8 [JBR 18.89
9 [EJM 9.32 9 |JPSP 9.04 JIMM 18.89
10{IJRM 8.68 10ML 7.34 10{JAMS 15.56
11|JBR 8.04 11{JR 5.65 11|SMR 10.00
12|ML 6.75 12{JPPM 4.52 12|SMJ 8.89
13|JPSP 6.11 13|JSR 3.95 13)ML 7.78
14|JMM 6.11 14{IJRM 3.39 JIBS 7.78
15|JR 5.79 JA 3.39 15/IMM 6.67
MS 6.67

Table 3 Journal Readership

Theoharakis V. and A. Hirst, “Perceptual Differences of Marketing Journals: A Worldwide Perspective”,
Marketing Letters, 13 (4), 2002.
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1] JcrR™ 90.3 | 104 [ 2.25 ] IM™ 86.6 | 76 | 2.54 | IMR 903 | 51 | 1.88 | JIMR® [ 884 [ 38 | 1.92 | IM" 922 | 15 [ 133 | M' 86.0 | 14 | 2.57
2 | IMR 90.0 | 104 | 2.32 | JMR 82.8 74 2.88 | MkS™ | 84.2 50 282 | M 84.9 39 3.15 | IMR 90.6 16 2.88 | JCR 74.3 13 3.85
3| M 82.5 | 106 | 4.19 | JCR 67.2 64 4.00 | JCR 76.4 48 3.81 | JCR 71.0 34 3.88 | JCR 77.2 14 3.36 | IMR 74.0 12 2.50
4 | MKS 65.1 84 4.26 | MkS 67.0 66 4.55 1 M 76.1 50 4.56 | MkS 61.1 30 4.30 | JAMS™ 60.0 14 7.29 | MkS 60.3 11 4.55
5] Jcp 48.8 87 8.90 | HBR' 46.7 56 7.50 | MS” 65.6 43 4.53 | IR 56.5 39 9.13 | MkS 57.2 13 6.92 | JPIM™ | 55.3 14 9.14
6 | MS 41.8 61 6.21 | MS 44.0 46 5.52 | JRM 46.2 40 8.53 | MS 334 18 578 | JR 54.4 13 7.62 | MS 453 9 5.89
7 | JPSP™ 353 56 7.38 | JAMS™ 39.0 48 7.83 1 JR 33.5 39 11.7 ] HBR 31.1 21 8.86 | JBR™ 52.5 15 9.80 | HBR 44.7 13 10.7
8 | URM 31.7 62 9.97 1 IRM 29.3 39 8.85 | ML" 332 39 11.8 | ML* 29.2 24 11.0 | JRM 48.1 12 8.17 | JRM 41.7 10 8.50
9 | ML 25.7 66 12.6 | JR 28.3 48 11.5 | JCP 26.9 30 11.3 | JAR 26.1 19 9.74 | HBR 47.5 12 833 | ML 29.7 9 11.1
10 | JA™ 25.2 57 11.4 | SMR™ 243 38 10.5 | HBR 21.7 22 104 | JAMS | 26.1 18 9.11 | JSR™ 334 10 10.3 | JAMS 29.7 7 8.29
11 | HBR 252 | 53 | 10.7 | JBR 235 | 38 | 11.0 | JBR 210 | 24 | 115 J URM | 25.1 | 22 | 11.6 | EIM 266 | 9 [ 113 MM | 267 | 9 | 121
12 | JR 24.5 64 12.7 | EIM 19.3 31 109 | 1B 20.3 20 10.1 | EIM 24.4 18 9.89 | SMR" 23.8 7 10.1 | JR 25.7 11 14.0
13 | JAR 228 | 52 | 115 | ML 19.0 | 37 | 125 | JAR 167 | 22 | 128 | JA 228 | 19 [ 112 | PM 219 | 9 | 132 | EIM 227 | 6 | 9.67
14 | JAMS 214 | 45 10.7 | IMM 18.3 32 11.8 | DS 154 17 11.2 | JBR 222 16 9.63 | JAR 21.9 8 12.3 | SMJ 19.7 5 9.20
15 | OBHDP | 20.7 38 9.21 | SMJ 17.5 24 9.17 | JAMS 15.2 23 13.9 | JCP 16.3 14 11.4 | JIBS 19.4 5 8.60 | JBR 17.3 6 12.3
" Differs significantly from the rest of the population with a<.01
" Differs significantly from the rest of the population with a<.05
Table S Journal Rankings Based on Research Interest Area
Theoharakis V. and A. Hirst, “Perceptual Differences of Marketing Journals: A Worldwide Perspective”, Marketing Letters, 13 (4), 2002. 3
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Journal Name
Advances in Consumer Research
Australasian Marketing Journal
Business Horizons
California Management Review
Decision Sciences
European Journal of Marketing
Harvard Business Review
Industrial Marketing Management
International Journal of Advertising
International Business Review
International Journal of Research in
Marketing
International Marketing Review
Journal of Advertising
Journal of Advertising Research
Journal of Brand Management
Journal of Business
Journal of Business and Industrial
Marketing
Journal of Business Ethics
Journal of Business Research
Journal of Consumer Marketing
Journal of Consumer Psychology
Journal of Consumer Research
JEP - Learning Memory & Cognition
Journal of Global Marketing
Journal of Health Care Marketing
Journal of International Business
Studies
Journal of International Marketing
Journal of Market Focused
Management
Journal of Marketing
Journal of Marketing Education

Appendix
Acronym Journal Name
ACR Journal of Marketing Management
AMI Journal of Marketing Research
BH Journal of Marketing Theory and
CMR Practice
DS Journal of Personal Selling & Sales
EIM Management . .
Journal of Personality & Social
HBR Psychology
IMM Journal of Product and Brand
A Management
IBR Journal of Product Innovation
IJRM Management
Journal of Public Policy and
IMR Marketing
JA Journal of Retailing
JAR Journal of Service Research
IBM Journal of Services Marketing
1B Journal of Strategic Marketing
JBIM Journal of the Academy of
Marketing Science
JBE Joumal of the Market Research
JBR Society '
M Management Science
JCP Marketing Education Review
ICR Marketing Letters
JEP Marketing Management
IGM Marketing Science
Organizational Behavior & Human
JHCM .
Decision Processes
JIBS Psychology and Marketing
M Sloan Management Review
IMEM Str'ateglc Management Journal
Zeitschr. fiir betr. Forschung
M Zeitschr. fiir Betriebswirtsch
IME

Acronym
JMM

JMR

JIMTP

JPSSM
JPSP
JPBM
JPIM
JPPM

JR
JSR
JS
ISM
JAMS

JMRS

MS
MER
ML
MM
MkS
OBHDP

PM
SMR
SMIJ
ZFBF
ZFB



